
CODE OF BUSINESS

CONDUCT
Specific actions on the conduct of 

Biolab’s commercial and related areas
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BIOLAB
excels in its ethical 
business conduct.
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THIS CODE 
AIMS AT

improving Biolab’s internal 
and external relationships
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APPEARANCE

In addition to the provisions contained in the Code of Ethical Conduct, 
Biolab understands that it is equally important to have a set of specific 
rules to guide its business conduct.

To this end, the company updates the Code of Business Conduct with 
rules that are aligned with the Code itself and with the company’s 
Values and Principles.

Biolab strives for ethical business conduct.

The Code of Business Conduct complements the Code of Ethical 
Conduct and was designed for the sales, marketing, and related areas 
with the aim of improving the relationships between employees and 
partners and strengthening the atmosphere of trust in the company.

In addition, Biolab supports initiatives aimed at disseminating 
knowledge and the technical and scientific training of healthcare 
professionals, always in compliance with the relevant legislation, thus 
promoting the quality of its products and the credibility of its brand as 
its main competitive advantage.

Biolab’s relationship with medical professionals is ethical and honest, 
and the purpose of its commercial actions is precisely to demonstrate 
that our products offer superior quality and safety in the production 
process, which favors correct medical referrals and patient treatment 
at the other end. Doctors can and should trust Biolab products.

This Code reflects the pillars of moral behavior of all employees and 
partners and the ethical principles consolidated in daily practice.

The laws in force in the country, as well as Biolab’s internal policies 
also apply to all sections of this Code of Business Conduct.

This Code of Business Conduct is standardized and available on 
internal communication channels, on the institutional website, and on 
the company’s intranet portal.
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AND WINNING
WITH ETHICS

PROMOTING PRODUCTS
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PROMOTING PRODUCTS AND 
WINNING WITH ETHICS

One of Biolab’s signature is its ability to promote products 
ethically. Integrity in business conduct, quality in product 
development, and scientific foundations, in addition to 
continuous portfolio innovation, reassure the medical 
professionals who prescribe Biolab’s products while ensuring 
effective patient treatment.

In this context, Biolab complies with the relevant legislation, 
in particular RDC 96/2008, from Brazil’s National Health 
Surveillance Agency (ANVISA).

Therefore, ethical promotion ensures:

That healthcare professionals have access to the 
necessary information;

That patients have access to the best medications;

That medications, when prescribed and used correctly, 
offer maximum benefits.

Healthcare Professionals are all those with whom our 
employees can interact
– including doctors, biomedical professionals, dentists, 
pharmacists, and nurses –, by providing them guidance, 
training, or promoting the company’s products.

However, it should be noted that only doctors and dentists can 
prescribe medications; therefore, they may not be promoted 
to other professional categories, while pharmacists are 
responsible for dispensing them.
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It is worth noting that guidance and/or training on the proper 
use of products is extended to other professional categories 
in healthcare, including pharmacists, nurses, and biomedical 
professionals.

Visits by Biolab’s sales propagandists and sales 
representatives cannot interfere with healthcare 
professionals’ assistance to their patients. These 
visits also cannot take place in the presence of 
patients and their respective companions.

PLEASE, NOTE:

Medical Sponsorship
Investments in the form of medical sponsorships must be 
exclusively of a technical-scientific nature. This includes 
medical events such as conferences, symposiums, and forums, 
in addition to books, journal subscriptions, and specialized 
websites.

Sponsorships must always be formalized in written agreements 
with the Legal Department, cannot be conditioned to any 
interference by Biolab in the Event, and should include an in-
depth description of the sponsor’s responsibilities.

Medical support or sponsorships should not be used, in whole 
or in part, as a means of negotiating medical prescription for 
medications. In addition to breaching ANVISA legislation (art. 
42 of RDC 96/2008) and the Biolab Code of Ethical Conduct 
(Principles of Conduct), such practice stains the company’s 
image and puts its reputation at risk. In addition, this practice 
does not create value for brands, nor does it favor the 
innovation process.
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Any support or sponsorship, in whole or in part, 
offered to healthcare professionals to attend 
national or international scientific events should 
not be conditioned to the prescription, dispensation, 
and/or advertising or publicity of any medication.

PLEASE, NOTE:

Free Gifts
The occasional distribution of gifts must always be in accordance 
with the current laws governing the relationship between 
pharmaceutical companies and healthcare professionals. 
Therefore, the following gifts are allowed:

Institutional gits, i.e., gifts that do not contain advertising 
for medications;

Scientific papers, published technical books, scientific 
journals, and publications used for professional 
development (art. 1 of Normative Instruction No. 5, 
dated 05/20/2009, by ANVISA)

The distribution of gifts must be educational and related 
to medical practice. The following must not be distributed: 
administrative routine materials, electronic devices, portable 
electronic devices, or other supplies used in medical offices and 
clinics, alcoholic beverages, gift cards, and/or fuel vouchers.

The value of gifts and presents must be symbolic, in accordance 
with RDC 96/2008.

Gift offers must not violate Biolab’s Code of Ethical Conduct 
with respect to personal interests in conflict with or to the 
detriment of Biolab’s interests.
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Printed Promotional Material
The production of printed promotional materials on 
medications is the exclusive responsibility of the Marketing 
Department, which is overseen by the Medical and Regulatory 
Affairs Department.

This recommendation applies to posters, brochures, and 
invitations.

It should be noted that making and/or sponsoring medical 
prescription pads with advertising for Biolab’s brands is not 
allowed (art. 8, VIII, RDC 96/2008, by ANVISA).

Website
Biolab enforces the same requirements for both electronic 
promotional materials and printed materials, specifically in the 
case of a product-related website.

All the content on our website is approved by Senior 
Management before it becomes public domain. Information 
on medical prescription products will be solely disclosed to the 
aforementioned healthcare professionals.

Product Promotion and Guidelines on 
Subjects or Indications Not Included in the 
Package Insert

No product may be promoted until its registration is approved 
and published by ANVISA in an official channel, including with 
regard to the inclusion of new indications.

No advertising may be made for unapproved products.
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Providing Free Samples (FS)
Free samples (FS) may only be distributed to prescribing 
professionals, upon documented acceptance, in outpatient 
clinics, hospitals, medical and dental offices (art. 3 of RDC 
60/2009, by ANVISA), for the purpose of fulfilling a request or 
acquiring experience and familiarity with the product.

The distribution of FS must strictly follow its strategic objectives, 
constituting a relevant investment made by the company. FS 
must be distributed according to the product’s promotional 
framework defined by the Marketing Department, the brand’s 
plan, and in compliance with the current legislation (especially 
RDC 60/2009, by ANVISA) and with Biolab’s internal policy 
(“Control and Distribution of FS by Propagandists”).

It is important to remember that the company is required to 
have extensive control over FS quality, distributed quantities, 
batch numbers, manufacturing dates, and expiration dates, by 
filling out the FS Acceptance Notice (iCRM on iPad).

FS should not be delivered to family members, friends, or co-
workers (from Biolab or another company).

Any questions asked by healthcare professionals must be 
answered clearly and objectively, and learned during the 
product training phase.

Relevant technical-scientific information requested about 
the product or package insert that is outside the scope of 
knowledge of the sales representative and propagandist 
should not be formalized.

Such questions should be referred to the Medical Department, 
which is the only competent department for this purpose.
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FS packing in satchels, bags, or toiletry bags will always 
require prior approval by the Marketing Department and must 
guarantee the quality, safety, and efficacy of the medications 
(art. 13 of RDC 60/2009 by ANVISA).

Never discard FS: Always inform the relevant Departments so 
that internal measures are adopted, in order to give them the 
correct destination. In certain cases, a specific form may be 
filled out to avoid health risk, fines from the relevant agencies, 
and/ or criminal proceedings.
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EVENTS
MEDICAL
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MEDICAL EVENTS

Medical events are classified as follows:  

Events (Headquarters);

Regional Events;

Co-sponsored Events.

ATTENTION: medical classes related to or 
involving our products should only be taught 
by medical professionals duly approved by the 
medical department.

Events (Headquarters)
They can result from:

Product launch; 

National and regional events;

Meetings with external speakers;

Continuing medical education events or conferences;

Meetings related to clinical trials;
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Medical-scientific consultancy meetings;

Medical classes related to Biolab products.

Event Venue

The venue’s infrastructure must match the characteristics of 
the event (e.g., hotel, university auditorium, restaurant, and 
convention center), as long as the area allows an event to be 
held privately.

Participation in all Biolab events must be limited to 
healthcare professionals and Biolab employees, as defined 
by Headquarters and/or Sales Force. Companions will not 
be allowed to attend meetings, except in cases expressly 
authorized by the Executive Board.

Materials

All materials produced by Biolab before, during or after the 
meeting (e.g., invitations, presentations, print materials, etc.) 
must be approved by the persons in charge of departments. 
It should be emphasized that all of these materials are owned 
by Biolab.

Lodging, Accommodation, and Travel

They must be related to the purpose and characteristics of the 
event.

Lodging is secondary to the purpose of the event and 
should be provided by Biolab only when the invited 
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professional lives so far away from the venue that their 
return is considered to be reasonably impossible.

Meals (such as breakfast, lunch, and dinner) must be in 
accordance with the event’s agenda and be restricted to 
the period of stay, pursuant to the provisions above and the 
company’s policies.

The benefits listed below shall not be allowed, except when 
expressly authorized by Headquarters:

First class and/or business class flight tickets;

Stay in hotels beyond the level established by company 
policies;

Payment for meals outside the place of stay, except in 
cases of serious traffic problems;

Payment for alcoholic beverages;

Stay and/or leisure activities for companions;

Entertainment activities for guests and/or companions;

Extension of the period of stay beyond the schedule 
and conditioned to the time of work or service provided 
(except in cases approved by the Executive Boards in 
charge of the departments involved);

Companion (or third party) attending scientific meetings, 
dinners, or other important meetings.

The following benefits shall not be allowed:

Sponsorship for transportation or accommodation of guests 
or companions in hotels, except when the invited professional 
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lives so far away from the event venue that their return 
is considered to be reasonably impossible, after express 
authorization by Headquarters;

Refund, payment, or provision of any entertainment and/or 
leisure activity, including (but not limited to) tickets to concerts, 
theater, cinema, presentations, sporting events, unless they 
are associated with advertising for the company’s products 
and provided that they do not cause errors or confusion as to 
the nature of these products.

Regional Events

Regional events are those in which invitations are restricted to 
local healthcare professionals.

These meetings are considered sub-items of national events 
and follow the same concept, but with different limits.

Smaller meetings, such as round tables, should be held for 
scientific purposes and/or for discussing marketing topics 
(brand strategy), with social moments being secondary and 
proportional to the scientific nature of the event.
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For a Co-sponsored Meeting to take place, there must always 
be an agreement between the organizing company and Biolab, 
in order to meet the following prerequisites:

The event organizer should be considered suitable;

The agreement must be signed between Biolab and a 
legal person represented by groups or entities working 
in related sectors;

Biolab’s Executive Board must acknowledge and approve 
the content of the event before signing the contract, and 
may even negotiate its participation to make the event 
feasible.

Co-sponsored Events
Co-sponsored events are all meetings of which Biolab is a 
sponsor or in which Biolab carries out any promotional action, 
but without control over:

Agenda;

Choice or selection of guest speakers.

These events are always held in the national territory and may 
consist of:

Conferences;

Development courses promoted by organizations; 

Sponsored symposiums;

Health campaigns.
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Materials

All materials produced by Biolab and used at the meeting 
(e.g., invitations, presentations, print materials, etc.) must be 
approved by Headquarters and in compliance with current 
legislation.

Hospitality, Accommodation, and Travel

The precautions to be observed in terms of hospitality, 
accommodation, and travel follow the same concept as those 
taken when holding a Biolab event.
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HIRING
HEALTHCARE

PROFESSIONALS
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The criteria to be followed when hiring a healthcare 
professional include:

Experience in the specialty, service, or product 
concerned;

Good reputation in their area of expertise;

Known competence in the subject concerned;

Prior approval by the Medical Department.

HIRING HEALTHCARE 
PROFESSIONALS

Scope: healthcare professionals considered here may be hired 
to provide services to Biolab, as:

Speakers or moderators;

Participants in clinical trials or medical-scientific studies;

Coaches;

Medical specialty consultants;

Advisory Board meeting participants;

Opinion leaders at consultancy meetings.

Hiring Criteria
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All negotiated prices, applied discounts, billing requests, 
or sales made must always be carried out in accordance 
with Biolab’s internal policies, pursuant to the rules, 
baselines, hierarchical levels, and criteria defined by 
Headquarters;

When Biolab distributes a product from a partner 
company, our employees must also know such 
company’s code of ethical conduct, in order to harmonize 
business practices within the desired formats;

For the hiring to take place, a formal agreement between 
Biolab and the healthcare professional must be prepared and 
signed. Such agreement must be signed before the start of 
the activity for which they were hired, in accordance with the 
agreement formalization policy available on the Policies and 
Processes intranet page.

In addition to being signed by both parties, the agreement 
must contain at least:

A detailed description of the service to be provided; 

Delivery/fulfillment date;

Responsibilities of the hired professional towards Biolab;

Details on the payment method;

Description of other benefits, such as accommodation, 
meals, transportation, etc.;

Biolab’s terms and conditions.

Other Recommendations
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FINAL REMARKS

The Biolab Code of Business Conduct, in all its sections, was 
designed based on the laws in force in the country, in line with 
the Code of Ethical Conduct and internal policies, as well as in 
light of Biolab’s Vision, Mission, and Values.

This documents must be observed and enforced by all 
employees in the commercial, marketing, and related 
departments as a guide for carrying out activities in an ethical 
and safe manner.

Always remember to also refer to the Code of Ethical Conduct 
(received by all company employees), as well as Biolab’s 
internal policies (available on the intranet).

The amounts to be paid to healthcare professionals 
must be fair and reasonable, proportional to the services 
contracted, and compatible with market values. Hiring 
and payment guidelines will be established through 
a policy intended for the company’s internal areas, 
prepared by the marketing and commercial departments, 
and published on Biolab’s intranet.
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OMBUDSMAN
In case of irregularities related to acts that violate the provisions 
of the Code of Ethical Conduct and this Code, as well as the law 
and company policies, such as fraud, disrespect, harassment, 
discrimination, prejudice, pressure or abusive practice, among 
other objectionable conducts, the employee must use Biolab’s 
Ombudsman channels to report such practices or clarify 
questions, make claims, criticism, complaints, and suggestions.

It is worth noting that contacts made with the Conduta Certa 
Ombudsman are handled by a reputable independent external 
company, which will provide assistance in an impartial, 
confidential, and structured way, so that all information is 
properly analyzed and forwarded to the relevant departments 
for any necessary investigations.

This Code includes Biolab’s commitment to protect 
whistleblowers against retaliation and to ascertain the facts 
with professionalism, impartiality, and secrecy.

The important thing is not to omit yourself; anonymity will be 
guaranteed.

If in doubt, do not hesitate to ask! 

Conduta Certa Ombudsman:
Website: canalconfidencial.com.br/biolab/
 
Phone:  +55 0800 246 5222

Code written in 2013.
Updates: September/2018; October/2020.
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Annex | Receipt and Acknowledgment of the 
Code of Business Conduct

I,                   ,

bearer of RG [ID card] Nº       

registration number               ,

hereby state that I have received, read, and understood 

the Code of Business Conduct, with which I agree, 

undertaking to observe and comply with the ethical 

standards described therein and to abide by the 

company’s rules, values, and principles.

I reiterate that the information above is true. 

Signature

Position

City      State

   of      of
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Notes
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