
BUSINESS CODE
OF CONDUCT

Specific actions on conduct in business 
and similar areas of Biolab
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THIS CODE 
AIMS TO

PRESENTATION

improve Biolab’s internal 
and external relationships.

As well as the provisions included in the Code of Ethi-
cal Conduct, Biolab believes that a set of specific rules to 
orientate business conduct is equally important.

For this purpose, the company updates the Business 
Code of Conduct with rules that are in tandem with the 
Code of Ethical Conduct and the Values and Principles of 
the Company.

Biolab is a company that excels in ethical conduct in all its 
business activities.

The Business Code of Conduct is a complementary ins-
trument to the Code of Ethical Conduct, intended for 
business and correlated departments, aiming at the im-
provement of relationships between employees and 
partners, increasing the trusting environment within the 
company.

This Code reflects the pillars of moral commitment of all 
employees and partners and the ethical principles esta-
blished in our daily practices.

Current national law, as well as internal Biolab policies, 
is valid for all sections of this Business Code of Conduct.

The present Business Code of Conduct is standardized 
and available at the internal communication vehicles, on 
the corporate website and on the intranet company portal.
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PROMOTION 
AND ACQUISITION

ETHICAL PRODUCT 

ETHICAL PRODUCT 
PROMOTION AND ACQUISITION

Promoting products in an ethical manner is a Biolab 
practice, as the quality in development, scientific basis 
and continuous release of new products grants safety to 
the prescribing medical class, as well as benefiting the 
patient.  In this context, Biolab complies with applicable 
legislation, particularly RDC 96/2008 from the Brazilian 
Health Surveillance Agency (ANVISA).

Therefore, ethical promotion ensures that:

Health professionals have access to all information 
needed;

Patients have access to the best medicine possible;

Medicines provides maximum benefits, when pres-
cribed and used correctly.

Health care professionals mentioned herein are all those 
that may interact with our employees - such as physicians, 
biomedics, dentists, pharmacists and nurses -, providing 
guidance, training or promoting company products.

However, only physicians and dentists may prescribe 
medicines, therefore, promoting such products to other 

Health Care Professional
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categories is forbidden, with pharmacists responsible 
for dispensation.

It should be reminded that instructions and/or training 
on proper use of products may be extended to other 
professional health care categories, among which are 
pharmacists, nurses and biomedics.

Visits from Biolab’s sales representatives can-
not interfere with normal health care activities 
provided to patients. Said visits also cannot 
take place in the presence of patients and ac-
companying people.

Any support or sponsorship, either partial or 
full, provided to health care professionals in 
order to enable their attendance to any natio-
nal or international scientific events, should 
not be conditioned to prescription, dispensing 
and/or publicity or advertising of any kind of 
medicine product.

REMEMBER:

REMEMBER:

Medical Sponsorship

Gift Offering

Investments in the form of medical sponsorships must 
be exclusively technical or scientific in nature. Within this 
context, medical update events are included, such as con-
ventions, symposiums and excursions, as well as books, 
subscriptions to magazines and specialized websites.

Medical support or sponsorships should not be used as 
a means of negotiation in exchange for medical prescrip-
tions, either partially or completely.  Aside from being 
in disagreement with ANVISA legislation (article 42 of 
RDC 96/2008) and the Biolab’s Code of Ethical Conduct 
(Conduct Principles), this kind of practice undermines the 
company’s image and negatively affects its reputation. 
Also, said practice neither adds any value to the brands, 
nor favors the innovation process. 

Occasional gift giveaway should always in agreement 
with current law that provides over the relationship be-
tween pharmaceutical labs and health care professio-
nals. Therefore, the following gifts are allowed:

Corporate gifts, in other words, that do not include 
any kind of advertisement for medicine products;

Scientific articles, published technical books, scien-
tific magazines and publications used as profes-
sional update (article 1 of Normative Ruling 5 of 
5/20/2009 from ANVISA).

Gift distribution should be related to medical practice and 
have educational character. The following should not be 
distributed: administrative routine materials (pens, pen-
cil holders, scratch pads, etc.); electronic devices, por-
table electronics or other goods that are commonplace 
in medical clinics and offices; alcoholic beverages; gift 
cards and/or shopping cards.

Gift distribution cannot infringe Biolab’s Code of Ethical 
Conduct regarding respect to conflicting personal inte-
rests or in detriment of Biolab’s interests. 



Business Code of ConductBusiness Code of Conduct10 11

Print Promotional Material
The production of print promotional material is carried out 
exclusively by the Marketing department, under supervi-
sion of the Medical and Regulatory Affairs Department.

This recommendation is extended to posters, leaflets and 
invitations.

It should be remembered that manufacturing and/or en-
dorsement of medical prescription pads including adver-
tisement of Biolab’s brands is not allowed (article 8, VIII, 
RDC 96/2008 from ANVISA). 

Website
Provision of Free Samples (AGs)Biolab applies the same requirements for both electronic 

promotional material and print materials, specifically re-
garding product-related website.

All website content is approved by the Senior Manage-
ment before release to the outside public. Information 
on medical prescription products shall only be released 
to aforementioned health care professionals.

Free samples (AG | amostras gratis) may only be distribu-
ted by prescribing professionals, upon documented ac-
ceptance, inside outpatient facilities, hospitals, medical 
and dental clinics (article 3 of RDC 60/2009 of ANVISA), 
in order to address a specific request or gather experien-
ce and familiarity with the product.

Distribution of AGs must strictly follow strategic objec-
tives, translating into a relevant investment made by the 
company. Such distribution must be guided by the pro-
duct’s promotional grid, established by the Marketing 
Department according to the brand plan, as well as full 
compliance with current law (particularly 60/2009 of 
ANVISA) and with Biolab’s internal policies (“AG Control 
and Distribution by Sales Representatives”).

Product Promotion and Instructions on Sub-
jects or Indications not included in Package 
Inserts

No product may be promoted if the approval of said pro-
duct’s registration by ANVISA is not released in any offi-
cial vehicle, including the addition of new indications. 

Advertisement of unapproved products is not allowed.

Responses to eventual questions submitted by the heal-
th care professional must be done with clear and direct 
answers, learned during a training phase on the product. 

Technical and scientific information about the product or 
package insert that are considered relevant and outside 
the scope of knowledge of the sales representative or 
vendor must not be formalized.

Said questions must be forwarded to the Medical De-
partment, considered the only department capable of 
providing proper answers.
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It is important to remember that broad control over the 
quality of AGs is required of the company, as well as dis-
tributed amounts, batch numbers, manufacturing and 
expiry dates, upon fulfillment of the AG Acceptance No-
tice (iCRM on iPad). 

AGs must not be delivered to relatives, friends or collea-
gues (either from Biolab or from another company). 

The storage of AGs in bags, purses or small cases is alwa-
ys dependent of prior approval from the Marketing De-
partment, and must ensure maintenance of medicine 
quality, safety and efficiency (article 13 of RDC 60/2009 
of ANVISA).

Never discard AGs: always inform the Departments res-
ponsible so that internal provisions are taken and proper 
disposal is carried out. On some cases, a specific form 
may be filled out, in order to avoid sanitary risk, fines 
from responsible entities and/or criminal actions.

EVENTS
MEDICAL
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Medical-scientific counseling meetings;

Medical classes related to Biolab products.MEDICAL EVENTS

Medical events are classified as follows:

Events (Head Office); 

Regional Events; 

Co-sponsored Events.

WARNING: medical classes related to, or that di-
rectly involve our products CANNOT be taught 
by anyone, except for those approved by the Me-
dical Department.

Events (Head Office)

Event location

Participants

These events may be held due to: 

Product releases;

National and Regional Events; 

Meetings with external lecturers/participants;

Continued medical education events  
or conventions;

Meetings related to clinical studies;

The location must be properly structured to the event 
characteristics (for example: hotel, university audito-
rium, restaurant and convention center), provided the 
area allows private events to take place.

Participation in all Biolab events must be restricted to 
health care professionals and Biolab employees only, 
defined by the Head Office and/or Sales Team. Compa-
nions are not allowed in meetings, except when strictly 
authorized by the Board.

Materials

All material produced by Biolab before, during or after 
the meeting (for example: invitations, presentations, 
print material, etc.) must be approved by the Head Offi-
ce. It should be emphasized that all material is property 
of Biolab.

Accommodation, Lodging and Travel

Must be related to the event objective and charac-
teristics;

Accommodation is secondary to the event objecti-
ve, and must be paid by Biolab only when the do-
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micile of the invited professional is too far from the 
event location, thus rendering a return trip impos-
sible out of reason and common sense. 

Meals (such as breakfast, lunch, dinner) must be accor-
ding to the event schedule, restricted to the length of 
stay and according to the provisions above and company 
policies.

The following benefits are not allowed, except when 
strictly authorized by the Head Office:

First class and/or executive class flight tickets;

Accommodation in hotels outside categories previously 
stated by company policies; 

Payment of meals outside the place of accommoda-
tion, except in case of serious travel issues of the invited 
professional or person;

Payment of alcoholic beverages;

Accommodation and/or entertainment activities for tra-
veling companions;

Entertainment activities for guests and/or traveling 
companions;

Extension of the length of stay beyond the scheduled 
date, and depending on work hours or service provided 
(except for cases approved by the Boards responsible 
for the involved areas);

Traveling companions (or third parties) attending scien-
tific meetings, dinners or other important meetings;

The following benefits are not allowed:

Transport or accommodation allowance for guests or 
traveling companions in hotels, except when the domi-
cile of the invited professional is too far from the event 
location, thus rendering a return trip impossible out of 
reason and common sense, after strict authorization of 
the Head Office;

Social events or cultural entertainment activities, provi-
ded they are not associated to medicine advertising or 
publicity, or lead to mistakes or confusion regarding the 
nature of said products.

Regional Events

Regional events are those in which invitation is restricted 
to local health care professionals.

Said meetings are considered as subcategories of natio-
nal events and follow the same concept, but with diffe-
rent limits.

Smaller meetings (with round-table discussions) must 
be carried out with scientific objectives and/or discussion 
of marketing-relevant subjects (brand strategy), while 
social moments are considered as secondary.
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The Biolab Board must take knowledge and appro-
ve the contents of the event prior to signing the 
contract, and reserves the right to negotiate its par-
ticipation form in order to facilitate the event.

A contract is required between the organizing associa-
tion and Biolab in order to hold a Co-sponsored Meeting, 
which must address the following prerequisites:

The organizing entity of the event must be a repu-
table entity;

The contract must be entered into by Biolab and a 
corporate person represented by groups of entities 
working on related segments;

Materials

All material produced by Biolab and used in the meeting 
(for example: invitations, presentations, print material, 
etc.) must be approved by the Head Office and in com-
pliance with current law.

Hospitality, Lodging and Travel

Care measures to be observed regarding hospitality, ac-
commodation and travel follow the same concepts as 
those adopted for a Biolab event.

Co-sponsored Events
These include all meetings in which Biolab sponsors the 
event, or includes any promotional activity, but with no 
control over:

Schedule;

Choice or selection of invited lecturers/speakers.

Said events are held only within national territory and 
may correspond to:

Conventions;

Update courses promoted by associations; 

Sponsored symposiums;

Health campaigns.
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The following criteria must be met for hiring a health 
care professional:

Experience in the medical specialty, service or pro-
duct considered;

Good reputation in the respective practice area; 

Acknowledged expertise in the subject at hand; 

Prior approval of the Medical Department.

HEALTH CARE 
PROFESSIONAL HIRING

Scope: health care professionals considered herein may 
be hired to provide services to Biolab such as:

Lecturers/speakers or moderators;

Participants in clinical or medical-scientific studies;

Trainers;

Medical specialty counselors; 

Attendants in Advisory Board meetings; 

Opinion leaders in counseling meetings.

Criteria for Hiring

HEALTH CARE 
PROFESSIONAL 

HIRING
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FINAL PROVISIONS

Biolab’s Business Code of Conduct and all its sections 
were created based on current national law, and also in 
accordance with the Code of Ethical Conduct and internal 
policies, in light of Biolab’s Mission, Vision and Values.

The present instrument must be observed and practiced 
by all employees from the business department and as-
sociated areas, guiding their activities in an ethical and 
safe manner.

Always remember to refer to the Code of Ethical Conduct 
(sent to all company employees), as well as Biolab’s In-
ternal Policies (available on the intranet).

All prices negotiated, discounts granted, invoice re-
quests or sales made must be carried out according 
to Biolab’s internal policies, according to the rules, 
levels, hierarchy levels and criteria defined by the 
Head Office;

When Biolab distributes any product from a partner 
company, our employees must also be aware of the 
code of ethical conduct of said company, in order 
to harmonize business practices within the desired 
formats.

A formal contract must be prepared and signed betwe-
en Biolab and said health care professional, in order to 
accomplish the hiring process. This contract must be en-
tered into before the start of the activity for which said 
professional was hired, according to the contract forma-
lization policy, available on the intranet on the Procedu-
res and Policies page.

In addition to signatures from both parties, the contract 
must include, at least:

Detailed description of the service to be provided; 

Date of delivery/performance;

Payment details;

Description of other benefits, such as accommoda-
tion, meals, transportation, etc.;

Biolab’s terms and conditions.

Other Recommendations

Contracting
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OMBUDSMAN
Whenever any non-compliances are noticed, related to 
actions in disagreement with the provisions of the Code 
of Ethical Conduct and this Code, as well as law and 
company policy, such as fraud, breaches, harassments, 
discrimination, prejudice, pressure or abusive practices, 
among other reprehensible conducts, the employee 
must contact Biolab’s Ombudsman department and re-
port such practices or clarify possible queries, express 
complaints, criticism, objections and suggestions.

It is worth remembering that contacts made to the “Con-
duta Certa” Ombudsman department are addressed by 
an independent and reputed contractor company, whi-
ch will address all contacts in a neutral, confidential and 
structured manner, so that all information is properly 
analyzed and sent to the responsible departments, to be 
investigated whenever necessary.

This Code reinforces the effective commitment that in-
formers are always protected against any retaliation and 
that the investigation of facts is always carried out in a 
professional, neutral and confidential manner by Biolab.

Do not remain silent, your identity’s protection is gua-
ranteed.

If you have questions, do not hesitate, ask away!

Ombudsman:
E-mail: condutacertabiolab@tmf-group.com 
Phone: 0800 246 5222
Or use the form available on out intranet.

Annex | Notice of Acknowledgment and 
Receipt of Business Code of Conduct

I,                  ,

holder of ID card “RG”  nº             ,

hereby inform that I have received, read and unders-

tood the Business Code of Conduct with this Annex, 

and agree with its provisions, committing to obser-

ve and fulfill all ethical standards stated therein and 

respect all company rules, values and principles.

I hereby reiterate that the aforementioned informa-

tion is true. 

Signature

Position 

City              State

   of       of

Code updated on June/2018.
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This commercial Code of Conduct applies to the collaborators of 
Biolab in Brazil.




